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Theme : World-Class THAI’s Brand with KM Inside.
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1. World Class Service-Oriented Organization with Touches of THAI.
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2. Knowledge driven culture in world-class services organization.
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3. THAI Operations Control Center (TOCQ):
An organizational asset enabling effective decisions and actions.
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4. Why Hospitals should FLY?
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5. THAI Learning Model: KM is intangible but should be visible.
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6. CRM Workshop: The Ultimate Flight Plan to Patient Safety.
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